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DAYTON
NEWS RELEASE

UNIVERSITY OF DAYTON WINS NATIONAL INFOWORLD 100 AWARD
FOR TECHNOLOGY THAT BLOCKS CYBER ATTACKS
DAYTON, Ohio- When the Blaster worm and Sobig virus shut down corporate and
university computer networks this summer, the University of Dayton kept delivering e-mail and
providing Internet access.
The University of Dayton has won an Info World 100 award for its use of a new, highspeed intrusion prevention system that blocks viruses and manages peer-to-peer file sharing on
computer networks. Analysts say viruses and other cyber attacks cost companies billions of
dollars each year.
The annual awards honor companies that demonstrate the most creative use of cuttingedge technologies to further their business goals. Companies were nominated by Info World
magazine readers, technology partners and end-user companies in early fall and announced in
the magazine's Nov. 10 issue. Winners were named in 13 categories, including education. Other
university winners included MIT, Dartmouth College and Ball State University. A full list is
available at: http:/ /www.infoworld.com/565
"We have been attacked by the constant barrage of viruses and worms that are affecting
every organization on the Internet," said Thomas Danford, associate provost and chief
information officer at the University of Dayton. "This device is stopping malicious activity
before it does any damage to us. It allows us to be proactive and maintain a computer security
staff that's a fraction of the size of other universities of our size."
Produced by TippingPoint Technologies Inc., the high-speed device ''blocks malicious
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traffic at gigabit speeds," Danford said. "The University now prevents more than a million
network threats every month, including worms and viruses, using this technology. The cost
savings from avoiding an attack could easily reach well into the six-figure range. In addition,
we've been able to prevent our users from being able to serve copyrighted music and video files
to other Internet users."
The University of Dayton, one of the most connected campuses in the country, requires
students to own computers, accepts only online applications and offers high-speed Internet
access in all student housing including single-family homes in the campus neighborhood.
UD has received growing national recognition for its technology capabilities. L"l the 2002

Kaplan/Newsweek College Catalog, UD's admission Web site was named one of the top five in the
country. This summer, all1,875 first-year students logged onto the University of Dayton's
innovative Virtual Orientation Web site (http:/ /vo.udayton.edu). Collectively, they spent 10
million minutes online accessing academic information, such as taking math and foreign
language placement tests, chatting with advisers, buying books and getting to know their
roommates and other students who live in the same wing of their residence halls. They sent
23,400 messages to each other before they ever met.
"The Info World 100 recognizes companies like the University of Dayton that made the
best use of technology to enhance their businesses," said Steve Fox, editor-in-chief of Info World.
"Your project was chosen as an outstanding example of enterprise innovation and IT
leadership."
-30For more information, contact Paul Calento, vice president of marketing for InfoWorld
Media Group, at (415) 978-3212 or paul_calento@infoworld.com and Tom Danford at (937)
229-3511 or Thomas.Danford@notes.udayton.edu.

